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And while social media has eroded the art of association throughout society, it
may be leaving its deepest and most enduring marks on adolescents. A surge

in rates of anxiety, depression, and self-harm among American teens began

suddenly in the early 2010s. (The same thing happened to Canadian and

British teens, at the same time.) The cause is not known, but the timing

points to social media as a substantial contributor—the surge began just as the

large majority of American teens became daily users of the major platforms.

Correlational and experimental studies back up the connection to depression

and anxiety, as do reports from young people themselves, and from FacebooK’s

own research, as reported by 7he Wall Street Journal.
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Depression has doubled for U.S. teens

Rates of major
depression roughly
doubled, for boys
and girls, from 2010
to 2020.

Source: U.S. National Survey on Drug Use and Health
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https://nsduhweb.rti.org/respweb/homepage.cfm

ER visits for self-harm rose sharply over the last decade

Ages 10-19
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Emergency room visits for self-harm by
children and adolescents rose sharply
over the last decade, particularly
among young women.
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https://www.nytimes.com/2022/04/23/health/mental-health-crisis-teens.html

National data
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Up to 95% of youth ages 13-17 report using a social media
platform, with more than a third saying they use social media
“almost constantly.”

Almost 60% of teen girls say they’ve been contacted on
social media by a stranger in ways that made them feel
uncomfortable.

Since the invention of social media, youth worldwide are
feeling lonelier than ever before.




National data

When asked about the impact of social media on their body
@ image, nearly half (46%) of youth aged 13-17 said social
media makes them feel worse, 40% said it makes them feel
neither better nor worse and only 14% said it makes them feel
better. (U.S. Surgeon General)

@ CDC shows 57% of teen girls are persistently sad
or hopeless.




There is a strong relationship between screen time and lack of
sleep, thoughts of suicide, and substance use.

Only 38.4% of youth got 8 or more hours of sleep on an
average school night.

More youth are spending time on their electronic devices
than ever before. Nearly 80% (79.8%) of youth spend 2 or
nmore hours per school day playing Xbox, Playstation,
texting, or fime on YouTube, Instagram, Facebook, etc. (not
counting schoolwork).

Utah SHARP survey 2023



https://dsamh-training.utah.gov/_documents/SHARPreports/2023/StateOfUtahProfileReport.pdf

Utah data

Almost 18% of youth seriously considered attempting suicide in
the past year. Youth are resilient and can overcome mental
health struggles with the right support, treatment, and resources.

@ About 21.6% of students in grades 8, 10, and 12 felt lonely
and isolated often.

The CDC shows 57% of teen girls were persistently sad or

@ hopeless in 2021. In Utah, 53% of female high school aged
students had persistent feelings of sadness or
hopelessness, an increase of 61% from 2009. Social media
became prevalent between 2009-2010.

Utah SHARP survey 2023



https://dsamh-training.utah.gov/_documents/SHARPreports/2023/StateOfUtahProfileReport.pdf

Utah parents report 57% of children

social media 7 days a week
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Note: Percentages in this chart are based on respondents whose children use social media.




Utah parents report 76% of their children use social media
in some capacity and 53% use it 1-3 hours a day
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Note: Percentages in this chart are based on respondents whose children use social media.




 88% of Utah parents believe social media has a detrimental impact

on the mental health and well-being of children
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Note: Percentages in this chart are based on respondents whose children use social media.
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Unmask the dangers of

social media

Social media can connect us to a world of opportunities, but what
if it’s harming our children?

Your chiid's brain is devalopng rapicly, making them more susceptidie to the harms of social media. And though they mught put on a brave face, they

could be hurting undermsath. It's time to unmask the harms of sodal media
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NetChoice challenges Utah Social Media
Regulation Act in lawsuit

The Utah Social Media Regulation Act is set to go into effect on March 1, 2024
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Senate Bill 194

Enacts an age assurance process so that social media platforms can
identify minors.
Requires default privacy settings for a minor account holder that defaults
to only allow direct messages and visibility between accounts that are
connected.
Protects minor’s personal information by requiring reasonable security
measures and encryption.
Disables search engine indexing of minor accounts.
Disables features that lead to excessive use, including autoplay,
perpetual scrolling, and push notifications.
Requires social media companies to offer supervisory tools to oversee
minor accounts, including:

. Setting time limits

. Scheduling mandatory breaks

. Viewing total and daily average use time

. Seeing connected accounts
Prevents collecting and selling data on minors without consent from a
verifiable parent or legal guardian.



House Bill 464

. Provides a rebuttable presumption of harm to minors using
social media platforms with curated algorithms and engagement-
driven design features

. Creates a private right of action for minors and their parents to
hold social media companies liable for the harm addictive
algorithms have caused children through a private right of action

. Allows social media companies to legally overcome the
assumption that their products cause harm if they:

. Obtain parental consent for a minor’s use of the platform
. Remove features causing excessive use: autoplay, perpetual
scrolling, and push notifications
. Limit a minor’s time on the platform
. No more than 3 hours/day
. No access between 10:30 pm-6:30 am




NetChoice v. Reyes

. Multiple substantive provisions of the Act’s restrictions on
speech independently are preempted under 47 U.S.C. § 230
. The Actviolates the First Amendment and Due Process Clause
«  Because itis directed at “social media companies” it is

Fast, Swiee N

Case 2,23-cv 0091 1L AMA.CMR  Dacument 52 Flled 050324 PagelD 418 Page 1 of 4%

content-, speaker-, and viewpoint-based = strict scrutiny
Lok b S The Act is not properly tailored to meet any sufficient
governmentalinterest.
i e . “Social Media Company” is unconstitutionally vague
e Multiple substantive provisions of the Act independently violate

the First Amendment and the Due Process Clause
. Restricts minors’ ability to share expression absent parental

IN THE UNITED STATES DISTRICT COURY
DISTRICT OFUTAD

. consent violate the First Amendment

o (T e «  Prohibits specific means of disseminating speech on minors’
ey B B | ity ot accounts.

s «  Age Assurance violates First Amendment

. “Undefined data collection” and use regulations are
unconstitutionally vague in violation of the First Amendment
and Due Process Clause



Section 230 Claims DISMISSED

“The dispositive question is whether the Act’s prohibitions

on autoplay, seamless pagination, and notifications treat
NetChoice members as the publisher or speaker of the third-
T party content they disseminate. The court concludes they
do not. The Act’s prohibitions focus solely on the conduct of
the covered website—the website’s use of certain design
features on minors’accounts—and impose liability
irrespective of the content those design features may be
used to disseminate. In other words, the prohibitions do not
iImpose liability on NetChoice members based on their role
as a publisher of third-party content because the potential
liability has no connection to that content. Accordingly, the
challenged provisions fall outside the scope of Section 230°s
protections and are not inconsistent with it.”




Lei’s discuss
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